2011 Marketing Awards for NSW Public Libraries


Celebrating Libraries!

The NSW Public Library Network runs an annual award program to recognise and celebrate innovation in the promotion and marketing of local libraries. Now in their tenth year, the Marketing Awards for Public Libraries (MAPLs) recognise and reward innovation and best practice in library marketing. 

The Awards, under the banner Celebrating Libraries, were developed by the NSW Public Libraries Marketing Working Group which comprises representatives from Public Libraries NSW, the NSW Metropolitan Public Libraries Association (NSW MPLA), and the State Library of NSW. A Library Council of New South Wales Library Development Grant was awarded to Orange City Council to fund the inaugural awards in 2001.

The awards were instituted to celebrate innovation and excellence in library marketing, public relations and promotion. In 2001 – 2003 awards were offered in each of the following four areas - special events, publications, partnerships and library programs. In 2004 applications were invited for any marketing project, and judging was by categories based on the size of the population served: fewer than 5,000; 5,000 to 10,000; 10,000 to 30,000; 30,000 to 100,000 and greater than 100,000. These categories encouraged greater participation in the Awards from smaller libraries. The 2011 Awards will be divided into three categories - Services, Programs and Events, and entries will be judged on use of social media, innovation, community impact, collaboration and design. Past entries reflect the excitement and diversity of NSW public library services and activities. Nominations have included author visits, book launches, surveys, reading programs and story time, exhibitions, celebratory functions, joint ventures and training programs.

The judges for the awards are selected each year from Public Libraries NSW, NSW Metropolitan Public Libraries Association, Public Libraries Australia (PLA), and the Australian Library Suppliers’ Association (ALSA). Public library judges have, in the past, been library managers whose libraries have not submitted entries in the Awards in that year. 

Prize money has been provided from the grant funding, from PLNSW and NSW MPLA and from donations from sponsors. In 2006 we introduced a Gold Sponsorship package. Gold sponsors have naming rights for an Award, for a period of three years and can feature their logo/company on the application form and other related material, in addition to normal sponsor benefits. We welcomed three Gold sponsors – Library AV, Southern Scene and Bolinda Publishing. These sponsors committed to a three year funding of an Award. The Library Council of New South Wales has also provided prizes for additional highly commended entries. The Awards have been announced alternately at either the Country or Metropolitan Public Libraries Conferences, and the 2011 Awards will be presented at the Switch 2011 conference to be held in Sydney in November. 

While the Awards seek to recognise and reward those libraries who are developing innovative and exciting services and products, the real winners are the local communities who benefit from the programs run by their libraries.
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